
Ad Layouts 
8 COMMON CATEGORIES 



BIG PHOTO 
This very popular ad style is characterized by a large image that takes 
up most or all of  the design space. Copy is kept to a minimum. The 
image may bleed off  all sides or may have a panel at the bottom or 

side of  the ad  to create a picture window effect.  
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BIG TYPE 
An ad that has a very large headline that becomes the main graphic of  
the design. It may also be an ad that has no other design element other 
than type, although this is rare. A logo may be included – otherwise no 

images are used.  
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MONDRIAN 
Named after the Dutch painter, Piet Mondrian, who led the De Stihl 
art movement from the early 20th Century. This style is typified by a 
clear division of  all areas of  the design space into obvious rectangles 

and squares by use of  a series of  horizontal and vertical lines. Use of  a 
grid is apparent.  
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MULTI-PANEL 
An ad style that contains a series of  panels of  equal size in rows and 
columns, or possibly a checkerboard pattern. The panels may be a 
comic strip style of  telling a story panel by panel. It may also be a 
simple series of  images to be compared to each other or a series of  

products.  
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FRAME 
This style uses a border around the ad space or around the main 

headline and body copy using graphics. Commonly used in newspaper 
or small size magazine ads, a border may be used to separate the ad’s 
design space from surrounding ads. As always, the use of  borders and 
frames reduce the usable space for content, since a margin of  negative 

space inside the frame must be maintained.  
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SILHOUETTE 
The dominant graphic element in the ad is a interesting outlined 

cutout of  an object – Usually a complex subject matter, like a person, 
animal, or tree. The concept is to use contrast of  shape, value and 

color.  
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REBUS 
A style where words are replaced in the headline by graphics, or in 

which graphics are interspersed with the type in an inline 
configuration to break up the words or replace the words. Another 

variation of  this style is to use several small images to break up type 
into sections. The images are usually outlined, not boxed, with the 

type running around the image shapes.  
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CIRCUS 
Characterized by a wide variety of  shapes and sizes of  design elements 

to suggest a sense of  excitement or chaos. The ad may be filled with 
reverse blocks, oversize type, starbursts, tilts, and assorted gimmicks to 

get attention. The grid may not be a strong consideration.  
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