Ad Layouts

8 COMMON CATEGORIES



BIG PHOTO

This very popular ad style 1s characterized by a large image that takes
up most or all of the design space. Copy is kept to a minimum. The
image may bleed off all sides or may have a panel at the bottom or
side of the ad to create a picture window effect.
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BIG TYPE

An ad that has a very large headline that becomes the main graphic of

the design. It may also be an ad that has no other design element other

than type, although this is rare. A logo may be included — otherwise no
images are used.
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MONDRIAN

Named after the Dutch painter, Piet Mondrian, who led the De Stihl
art movement from the early 20™ Century. This style is typified by a
clear division of all areas of the design space into obvious rectangles
and squares by use of a series of horizontal and vertical lines. Use of a
grid is apparent.
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MONDRIAN
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TwinEagles - Hedgestone
$1,675,000
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A at Pelican Isle - Marina Villa
$4,450,000
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Bay Colany - Marquesa
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International Exposure
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Over 3.
service to our clients

vears of professional

John D’Amelio

Premier
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MULTI-PANEL

An ad style that contains a series of panels of equal size in rows and
columns, or possibly a checkerboard pattern. The panels may be a
comic strip style of telling a story panel by panel. It may also be a
simple series of images to be compared to each other or a series of

products.
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MULTI-PANEL

Every moment is a
Fashion is not
An accessory is merely

gift so as to fashion...
about utility,,,
a piece of Iconography

used to express — individual identity...

ym%; Temoless



FRAME

This style uses a border around the ad space or around the main
headline and body copy using graphics. Commonly used in newspaper
or small size magazine ads, a border may be used to separate the ad’s
design space from surrounding ads. As always, the use of borders and
frames reduce the usable space for content, since a margin of negative
space inside the frame must be maintained.
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Join us at Mercatos. ..

HOLIDAY
STROLL

SATURDAY, DECEMBER 12, 2009
5:00 P.M. TO 8:00 P.M.

Stroll along Mercato’s main street and take delig
in live entertainment, Santa, Victorian caro
face painting, balloon art and extraordinary
shopping and dining all evening!

DON'T MISS OUR SNOW SHOW AT 7:00 P.M.

AZN AZIAN CUIZINE * BLUE MARTINI = BOBEY CHAN * BOOKS-A-MILLION
BRAVO! CUCINA ITALIAKA * BYTE SHOP STYLE * COLDWATER CREEK = GIGI'S CHILDREN'S BOUTIQUE
JOS, A, BANK * MCCORMNICK & SCHMICKS SEAFOOD * PANDORA * PIOLA FAMOSI PER LA PIZZA
SIGNATURES * SILVERSPOT * SUR LA TABLE  SWIM'N SPORT * THE CAPITAL GRILLE
THE PUB = WHOLE FOODS MARKET * Z GALLERIE

MERC 2
JUST NORTH OF WANDERSILY

BEACH ROAD OK US. &)
239.403.2204 + MERCATOSHOPS.COM
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SILHOUETTE

The dominant graphic element in the ad 1s a interesting outlined
cutout of an object — Usually a complex subject matter, like a person,
animal, or tree. The concept is to use contrast of shape, value and
color.
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MOISTURE EXTREME
LIPCOLOR

MOISTURIZES WITH 3x THE POWER OF A LIP BALM
PROTECTS WITH GPF 15
IN 44 SUMPTUOUS, NON-FEATHERING SHADES
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SILHOUETTE

JOI AY MOI
Tirngay 12/01/2014, Vietnam Airlines chinh thic
khai truong dudng bay quéc té Vinh - Viéng Chan
V6i tan suat 04 chuyén/tuan, Quy khéach sé dé dang
lua chon hanh trinh phu hop vai mic gia uu dai
nhan dip khai truong
Chi tu

mét chiéu

2L J.U
xuat phat ti Vinh

* Gid vit chua bao gém thué va I8 phi

&t, Quy khich xir
Vinh, 6 07

www.vietnamairlines.com




REBUS

A style where words are replaced in the headline by graphics, or in
which graphics are interspersed with the type in an inline
configuration to break up the words or replace the words. Another
variation of this style is to use several small images to break up type
into sections. The images are usually outlined, not boxed, with the
type running around the image shapes.
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TAKES MORE
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64.8% of Canadians think it’s important to pay
careful attention to driving, even with advanced
safety features like brake assist.

Your brain is your vehicle’s most important safety feature.

to give it a tune-up.

Toyota Vehicle Sasery Eidacarion Program spousored by
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Outstanding single
pieces take the traditional \5 |

look of@ and add
a modern, playful @

The strong segmentation
provides for a wide range
of styles to choose from:

Exciting ;\\\ of materials, ¢
. 7

@ and finishings
are combined with
trendy and 2@
catching designs
that challenge the

”

_':_.‘ and make for

a clear fashion
statement that
expresses individual
personality.
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CIRCUS

Characterized by a wide variety of shapes and sizes of design elements
to suggest a sense of excitement or chaos. The ad may be filled with
reverse blocks, oversize type, starbursts, tilts, and assorted gimmicks to
get attention. The grid may not be a strong consideration.
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EL LABERINTO DE
LOS ESPIRITUS
Carles Ruiz Zalén
Planeta
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CIRCUS

Capers
y%m‘& BAR

Your Neighborhood Restaurant

Brunch « Lunch « Dinner « Catering

= Monday-Saturday 11 a.m. to 3 p.m.

Please present coupon to receive discount. Not valid on any
other offers or promotions. One per person. Expires 9/30/14.

2460 Vanderbilt Beach Road, Naples « 239.431.7438 « caperskitchen.com

Monday-Saturday 11-Close & Sunday 9-Close
Lunch & Dinner Monday-Saturday - Brunch & Dinner Sunday - Happy Hour Everyday Open-Close




CIRCUS

Purchase Tickets:

OffTheHookComedy.com

a7 TN
LOREDTGITE -

ROW SEAFOOD A-

=¥
TOMMY DAVIDSON

April 7th-10th

CAPARULO

April 14th-17th

WEDNESDAY & THURSDAY
HAPPY HOUR 4-7

FREE COVER! Live Music by
Manhattan Connection

RowSeafood.com
239-389-6901

2500 Vanderbilt Beach Road
Suite 1100, Naples, FL 34109






