CREATIVE BRIEF

PROJECT: Vincennes University Graphic Design Poster

OVERVIEW:  The Graphic Design Occupational Program at Vincennes University provides students with quality technical education in the skills necessary for students to enter the graphic design profession with an A.S. degree. The program allows students to finish their education sooner and begin working in the career of design sooner. 

[bookmark: _GoBack]The program sends a mailing to all Indiana high schools and career centers each year to recruit students. A poster is included in each mailing so it can be put up in the art and design classrooms to continually expose potential students to VU and the program. 

TACTIC:  Design a poster to promote the program to high school students and build awareness of the program among high school art educators and career center instructors within the State of Indiana. The posters will be printed and be mailed as part of a direct mail campaign later this fall.

TARGET AUDIENCE:  Primary: All Indiana high school and career center students who have an interest in art and graphic design. Male and female 14-18 years old.  Secondary: high school art educators and career center graphics instructors in Indiana. The age range is 22-67 years old. The mailing will also include some Illinois counties within the local region. 

STRATEGY:  The poster must be attention getting and immediately communicate the subject of graphic design and Vincennes University. A new headline and tag line may be suggested. The V.U. logo must be included and conform to the University branding guidelines. The design should appeal to the target audience, especially students with an interest in art and design. 

The poster size will be 11” x 17” vertical or horizontal. Full color with full bleed. All graphics must be original or rights of usage are documented for legal use.
